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Advantage Disadvantage

Can freely express opinions and ideas. Have “polarization effect”  

They tend to feel empowered. Fewer topics can be discussed.

Have a window to survey topics. Produce fewer ideas than individual interviews.

Help with quantitative survey results is 
facilitated.

Less report of study design or procedure.

They quarry and explain their opinions to 
each other.

Reconcile the differences between individual-

only and focus-group
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高中課程

課程資訊

https://www.censtatd.gov.hk/en/data/stat_report/product/FA100120/att/B72306FA2023XXXXB0100.pdf
http://www.hk-icc.org/hksc/eng/index.php
http://www.hk-icc.org/hksc/eng/index.php
http://www.hk-icc.org/hksc/eng/index.php
https://www.creativehk.edu.hk/senior
https://www.creativehk.edu.hk/courses


https://core.ac.uk/download/pdf/95563012.pdf
http://innofoco.com/images/Creative%20Economy%20paper.pdf
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